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Our Methodology

The LucidQuest Social Media Insights team monitored approximately 3.5K posts before,
during, and after ATS 2025 to identify key hashtags, top discussion themes, top Leading
Voices and audience sentiment.

Key Our team analyzed the absolute frequency of relevant hashtags found in
hashtags ~1.46K posts, and compiled a list of the top most frequent ones.

Top . . . .

posts We filtered posts in the top 40% of views to identify the top 500 ones.

Top discussion The text of top 500 posts was analyzed to identify the top discussion

AN AP

themes themes and most frequent phrases and words used.

Top Leading We leveraged our LQ algorithm, which takes into account both user
Voices activity and popularity, to identify the top Leading Voices at the event.
Audience Finally, we analyzed the text of top 500 posts to assess overall
sentiment sentiment and audience perceptions of the conference
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Key ATS 2025 takeaways

 Key hashtags: The hashtags #COPD, #Asthma, and #Pulmonology led

discussions, highlighting a strong focus on chronic respiratory diseases and
pulmonary medicine. Other key themes included medical education, critical
care, and pulmonary training, while generic tags like #HealthforAll and
#ATS2025 were excluded to spotlight more specific conversations

The top discussion themes were Data and Efficacy, followed by Clinical
trials/studies and Treatment, reflecting a strong emphasis on evidence
generation and therapeutic outcomes. Themes such as Patients, Safety, and
Education were also notably present, underscoring the importance of real-world
relevance, care quality, and informed decision-making.

Leading Voices: Doctors dominated the conversation with ~45% of posts,
followed by education (~25%) and media (~15%). Advocates, companies, and
research contributed smaller shares, while no posts came from nurses.

Audience sentiment was ~82% positive, fueled by excitement around
respiratory treatment breakthroughs, Al innovations, and engaging conference
moments. Neutral posts (~14%) highlighted session logistics and content links,
while negative sentiment (~4%) focused on safety concerns and access
barriers

Text analytics: Key ATS 2025 themes included advancing pulmonary and
critical care through clinical innovation, patient-centric practices, and a strong
focus on respiratory diseases and biomarker-driven research
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Conference-related social media activity over time
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Top hashtags used during ATS 2025
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The hashtags #COPD, #Asthma, and #Pulmonology dominated the
online chatter, pointing to a central focus on chronic respiratory
diseases, particularly COPD and asthma, and the broader pulmonary
medicine field actively driving those discussions.

Other topics included #MedEd, #PCCM, and #CriticalCare,
underscoring the ongoing importance of medical education,
pulmonary-critical care training, and knowledge-sharing among
clinicians and researchers.

Generic, high-frequency hashtags, such as #HealthforAll, #AI,
#Sleep, and #ATS2025, were excluded from our analysis to avoid
skewing the analysis and to ensure that more topic-specific and
content-rich hashtags could surface prominently through our
algorithm
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Top discussion themes from top 500 posts

Clinical trials / studies 10.8%

Patients 6.5%

Congress-related 10.4%

Data 26.4% Education 10.8% Efficacy 8.9%
B Data B Clinical trials / studies ™ Education
I Patients " Dx B Team
Diagnosis I Social / Online B Safety
B P&R / Cost = Digital B Unmet need
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Top “"Leading Voices” at ATS 2025 by LQ score*

* Identifies LVs who rank highly in both activity
LQ score and popularity among the overall user sample.

« Doctors led
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(1)
Sentiment analysis of top performing posts

~829% of posts were

~14% of posts were positive, highlighting

neutral, mostly covering:

« Abstract and trial

excitement around
advancements, and
respiratory

summaries breakthroughs:
« Schedule updates, poster .  Asthma:
info

« External links with no
added opinion

~49%o of posts were
negative, focusing on:

« Side effect and safety
concerns

« Limited biologics access

« Biomarker (eosinophil)
reliability in COPD
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#Benralizumab,
#Rademikibart

COPD: #Ensifentrine,
#Dupilumab,
#Mepolizumab

IPF: #Nerandomilast,
#FIBRONEER

PAH: #0OPSYNVI

Al & digital tools:
Radiology Al,
adherence tech,
predictive models
Conference vibe: Praise
for sessions, speaker
energy, early-career
support

Equity & access:
#HealthForAll,
multilingual ICU,
gender equity 10



(1)
Word cloud analysis of top performing posts
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(1)
LucidQuest SM capabilities

- Comprehensive Event Coverage: We offer in-person or virtual conference and tradeshow coverage
with seamless integration of social media and primary intelligence.

« Expertise in Social Media Research & Strategic Intelligence: We specialize in integrating social
media insights with strategic intelligence for comprehensive analysis.

+ Extensive Social Media posts Database: Access to a database of over 2.5 million filtered and
curated social media posts from June 2018 to June 2025, covering major international congresses
across all therapeutic areas.

+ Competitor Monitoring & Online KOL Identification: Track competitor online activities, identify
and profile online key opinion leaders / “Leading Voices”, and cover events on social media.

+ Key Player Identification: Identify key pharma companies, patient advocates, and influencers within
therapeutic areas and gain deep insights into the communication strategies and tactics employed by
your competitors.

« Advanced Social Media Mining: Utilize "smart" mining techniques to build research hypotheses,
target primary research efficiently, and reduce overall research costs.

Get in touch at info@lgventures.com to discuss options for bespoke
Social Media reports

More about what we do: www.lgventures.com
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